rsonal

Stonebraker Has

Drive To Win

JONATHAN STONEBRAKER LIKES
to win, no matter how big or small the
victory. That drive motivates him and
informs his approach as regional vice
president at Wallick Communities. He
oversees five regional managers and
other staff, totaling about 150 people
across 90 properties in four states. He
makes an effort to visit each property at
least once every year.

“I'm extremely competitive,” he
said. “I like seeing my team succeed and
achieve their goals.”

“We have increased our mem-
bership, recruited a new member
to the board and new people to
officer and chair positions. We
need more, and more of it,” he
said.

His drive, in part, is a product
of his upbringing in Westerville,
Ohio, where he still lives.

“Growing up in the time I did, I
learned the value and necessity of hard
work, to care for the people at my right

and my left, and the value of teamwork.

“Growing up in the time | did, | learned the value and
necessity of hard work, to care for the people at my right
and my left, and the value of teamwork. There were no
participation trophies. It was about getting better and

improving every day.”

He also brings that competitiveness
to his tenure as MAHMA's president.

“SAHMA winning virtually every
honor at the NAHMA Industry Awards
is something [ mean to change. I have
watched their success, and I want that
for MAHMA,” he said. “Obviously,
they have high levels of involvement
among their membership.”

As a result, Stonebraker, whose
second term expires in December, has
spent his time on initiatives to get
more of MAHMA’s members actively
involved in the association, includ-
ing reaching out to legacy members to
encourage re-engagement. The associa-
tion has also targeted new members by
providing meaningful education.

There were no participation trophies. It
was about getting better and improving
every day,” Stonebraker said. “Those
are the mantras with me still.

As much as he takes pride in his
work, it’s the ladies in his life that
are his biggest accomplishment. One
daughter, 27, is a neonatal intensive
care unit nurse and mother of Stone-
braker’s first grandchild. His other
daughter, 25, is the assistant athletic
director for compliance at an Ohio
college.

“My daughters are the best thing I
have ever been part of, and now I get to
share experiences with my grandchild,”
he said.

That time is spent outside, includ-
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ing going to the zoo, parks,
or sporting events, or simply
being active in the fresh air.

He also still enjoys play-
ing on his Xbox almost every
day. Call of Duty is a particular
favorite, having played every
! game in the series. Tourna-
ment golf and bowling also feed his
competitive appetites.

“I firmly believe, for everything in
your life, you will get back at least as
much as you put into it,” Stonebraker
said. “I believe every day is a new oppor-
tunity.” NN

Jennifer Jones is the senior director of
communications and public relations for
NAHMA.
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Welcome New Members

NAHMA welcomes the following
new members as of Feb. 27, 2026.s

AFFILIATES

Kelli Esposito, Auto-Out Cooktop
Fire Protection, Fort Worth, TX

Stephanie Fo, CMS, Bremerton, WA

Karen McCay, Spencer Fane LLP,
San Jose, CA

Kayla Roche, Entrata, Lehi, UT

Katlyn Turley, H Two National LLC,
Waxhaw, NC

EXECUTIVES

Angela Cisneros, Related
Management Company, Irvine,
CA

Stephanie Haynes, DGA
Residential, Knoxville, TN
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